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Wednesday October 4, 2017

LATEST NEWS

Business as a Calling
A University of Dayton alumnus with 30 years of
experience at Deloitte, a prominent accounting ﬁrm,
will return to campus to share his insights on
kickstarting a successful career path at the 2017
Business as a Calling Symposium.
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“I hope members of the community who hear his keynote take away a
vision of an ethical, public spirited executive who understands the
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critical relationship between doing well and doing good,” said Victor
Forlani, S.M., retired Marianist-in-residence for the university’s School
of Business, who nominated Copeland as this year’s featured speaker.
“Bill exhibits a commitment in balancing those two critical variables.”
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The University of Dayton School of Business Administration, the Center
for the Integration of Faith and Work, and the Jacob Program in
Professional Ethics in the College of Arts and Sciences sponsor the
symposium.
- Liz Kyle, '18, News and Communications Student Writer
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A New Phase
The planning process
for the redevelopment
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